
畢馬威開展一系列「綠色計劃」以減少碳排放量，包括：執行商務差旅政
策、投資綠色辦公設備、提高員工環保意識、分享經驗及鼓勵業界參與。
在2008年，畢馬威實現了在2007年基礎上降低9%的人均碳排放量。畢馬
威對綠色辦公設備的投入包括：在一定的辦公室安裝Halo視頻會議系統；
在主要電腦上安裝個人視頻會議軟件；購置雙面打印的影印設備和回收
箱；用瓷杯代替紙杯；購置混合動力的公司用車，在最新整修的區域使用
發光二極管燈和運動傳感器。

KPMG is committed to reducing its carbon footprint, and has initiated a series 
of “Green Initiatives”. They include implementing policies on car/air travelling, 
investing in green office facilities, raising staff’s awareness, experience shar-
ing, and raising awareness among the business sector.  In 2008, KPMG reduced 
its carbon emissions by 9% per full time employee based on the 2007 baseline. 
KPMG’s investments in green office facilities include installing Halo video con-
ferencing facilities in some offices as well as personal video conferencing ca-
pacity on key computers; using double-sided printers and recycling bins; replac-
ing paper cups with ceramic mugs; purchasing hybrid company cars and using 
LED lights, motion sensors in newly renovated areas.
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兩年前，畢馬威成為首五家參與「低碳辦公室計劃」的公
司之一。該計劃旨在降低辦公環境中的碳足印。參與該計
劃佐證了畢馬威對減排的承諾。
Two years ago, KPMG became one of the five companies 
to participate in the Low-carbon Office Operation Pro-
gramme (LOOP), which aimed to reduce carbon emis-
sions in the working environment. This programme com-
plements KPMǴ s carbon reduction commitment.

畢馬威大力倡導健康生活，並舉辦「有機市場
日」，讓本地社會企業陳列各類有機產品，並向
員工介紹更為環保的生活方式。
KPMG greatly advocates healthy living, and 
hosted an Organic Market Day where local 
social enterprises could showcase their organic 
products and educate KPMG staff on more envi-
ronmentally friendly lifestyles.

2009年，畢馬威的兩名員工獲甄選參與「啟發南極探索」，親身
領略了氣候變化給南極帶來的影響，也看到南極脆弱的生態系統
和野生環境。探索結束後，這兩名員工致力分享他們的所見所
聞，從而提升畢馬威全球員工對氣候變化的共同關注。
In 2009, two KPMG staff were selected to join the Inspire Antarc-
tic Expedition and witnessed the impact of climate change on the 
Antarctica and learnt first-hand knowledge of its fragile ecosys-
tem and wildlife.  After the expedition, they have  shared their 
knowledge and insights to raise awareness of KPMG member 
firms across the global network on climate change issue.


	Financial-Gold
	Financial-silver
	Financial-bronze
	Financial-SME



