Bronze Award

fHEE |, EE- REDEE

Financial, Insurance and Accounting Institutions

£ SR S ETEMST5Fh

KPMG

E ERBEE—R% " FE5tE] , LU WmEENE » 83 : T FEIRE
REROE LR RS ETIRREM D ESEASEIERZSEHE o
rzoosfﬁ =5 %EEEEETTZOO?EERT]*LB¢1£E9%E’JM’JWJFH$IE . E =3
Ei“ﬁi%%@"*/\‘“ff*ﬂﬂx)&@% E—TERWAZE L RHaloTRIBE 55 2470
T‘I% 5 EZREARBZERIG ; BEEBEF]EDA =2 EDEX A0 8] LY
ZMIREBRM ﬂ%ﬁ&é%ﬁﬂa’]/\ﬂﬁﬁ% e T {ZRVE 15 {F

1% =GR SIPEENEE VAT

KPMG is committed to reducing its carbon footprint, and has initiated a series
of “Green Initiatives”. They include implementing policies on car/air travelling,
investing in green office facilities, raising staff's awareness, experience shar-
Ing, and raising awareness among the business sector. In 2008, KPMG reduced
its carbon emissions by 9% per full time employee based on the 2007 baseline.
KPMG’s investments in green office facilities include installing Halo video con-
ferencing facilities in some offices as well as personal video conferencing ca-
pacity on key computers; using double-sided printers and recycling bins; replac-
Ing paper cups with ceramic mugs; purchasing hybrid company cars and using
LED lights, motion sensors in newly renovated areas.
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Two years ago, KPMG became one of the five companies social enterprises could showcase their organic
to participate in the Low-carbon Office Operation Pro- products and educate KPMG staff on more envi-
gramme (LOOP), which aimed to reduce carbon emis- ronmentally friendly lifestyles.

sions in the working environment. This programme com-
plements KPMG' s carbon reduction commitment.
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In 2009 two KPMG staff were selected to join the Inspire Antarc-

tic Expedition and withessed the impact of climate change on the
Antarctica and learnt first-hand knowledge of its fragile ecosys-
tem and wildlife. After the expedition, they have shared their
knowledge and insights to raise awareness of KPMG member
firms across the global network on climate change issue.
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