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Hong Kong Awards for Environmental Excellence 2019
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W e “Advancing Sustainability” is one of KPMG China’s four
CRER) Mol eRE il — » BIEHRIRE S LN corporate social responsibility pillars. KPMG strives to

I . e S - address the challenges of climate change in its operations
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during the office relocation. KPMG has also partnered
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textile waste and more.
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The ofhice relocation project proactively avoided waste generation through

CLOTHES.

spoes resource sharing among staff, and the donation of used computer items,
stationery and furniture to non-governmental organisations.
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The “Green Warriors” is an employee-led green interest group that
enhances staff’s awareness on environmental protection by organising

environmental activities and campaigns focusing on different
environmental issues.
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By signing on as a sponsor of “Get Redressed Month 2019” initiated by a
non-governmental organisation, Redress, KPMG helped to promote the
reduction of textile waste and highlight the environmental impact of the
fashion industry. This helped participants understand the importance of
extending the life of their clothes, and supported KPMG’s “Sustainable

Fashion” publications.




